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Faculty of Commerce and Management 

Class –BBA Third Year 

Group I (Paper I) 

Subject-Entrepreneurship Development 

Code- BBA(Y-301) 

UNIT –I 

Concept and nature of entrepreneurship, Entrepreneurial trait, types and significance role and 

importance of entrepreneur in economic growth. 

UNIT – II 

Entrepreneurial development programmers in India, History, Support, Objectives Stages of 

performance, entrepreneurial environment, EDP and their valuation. 

UNIT- III 

Entrepreneurial behavior and entrepreneurial motivation, achievement and management success. 

Innovation and entrepreneur, entrepreneurial success in rural areas. 

 

UNIT – IV 

Establishing entrepreneur system, search for business idea, sources of ideas, Idea processing, 

input requirement.  

UNIT – V 

Sources and criteria of financing, fixed and working capital assessment, technical assistance, 

marketing assistance, sickness of units and remedial assistance.  

Suggested Readings: 

 Desai Vasant: Small scale industrial & Entrepreneurship, Himalaya Pub. House, 

Mumbai. 

 M.B. Shukla : Entrepreneurship & small Business management, Kitab Mahal 

Allahabad 

 Proceedings of X/XI Biennial conference proceedings on entrepreneurship 

development book well publishers, New Delhi. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Sri Satya Sai University of Technology & Medical Sciences, Sehore (M.P.) 

   

 

BBA III rd Year  Page 2 
 

Faculty of Commerce and Management 

Class –BBA Third Year 

Group I (Paper II) 

Management Information System  

Code- BBA(Y-301) 

Unit –I 

Managerial information system definition basic concepts frame work, major trends in technology 

application of information technology.  

UNIT – II 

Systems approach to MIS, Operating elements of MIS, MIS and decision making. 

UNIT- III 

MIS structures on the basis of management activity and organizational functions, synthesis of 

MIS structure and its evaluation, role of MIS, at various levels viz operational, planning and 

control. 

UNIT – IV 

Need of information, levels of information handling, and characteristics of information of 

various control levels advantages of computerization. 

UNIT – V 

Data flow diagram, data dictionary, data base management system, and word processing, 

electronic spread sheet and managerial application, use of computer in managerial operations. 

Suggested Readings: 

 Olson Davis, management information system TMH New Delhi. 

 Laudon & Laudon, management information system, Pearson pub. New Delhi. 
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Faculty of Commerce and Management 

Class –BBA Third Year 

Group II (Paper I) 

Subject -Business Environment  

CODE- BBA(Y-302) 

UNIT –I 

Introduction to business environment, classification of business environment, factors affecting 

business, Role of environment in business, strategy to change environment. 

UNIT – II 

Economics & political environment: Economics policy- Old & new economic policy, Industrial 

policy, Role of government in business. 

UNIT – III 

Technological environment: Introduction, How technology affects business technological factors 

affecting business, ways to adopt technology. 

UNIT –IV 

Culture & Business: Introduction, Role & Effect of culture on business, social responsibility of 

business organization. 

UNIT –V 

Global business environment: Global market, strategies for going global, Pro’s & Con’s global 

markets. 

Suggested Readings:- 

 Aswathappa, K, Essentials of business environment, Himalaya Pub. House, Mumbai 

 Dutt & SundaramL Indian Economy, S. Chand Pub. New Delhi 

 Sinha V.C. Business environment, SBD Pub. House, Agra. 
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Faculty of Commerce and Management 

Class –BBA Third Year 

Group II (Paper II) 

Subject-Business Law  

CODE- BBA(Y-302) 

UNIT –I 

Contact Act: Essentials of valid contract, capacity to contract (Contract minor), free consent, 

unlawful and void agreements, Discharge of contract, remedies for breach of contract. 

UNIT –II 

Bailment & Pledge, Agency, Law of consumer protection, Consumer and consumer dispute, 

Consumer protection councils, Consumer disputers’ redressal agencies. 

UNIT –III 

Company: Formation of a company, prospectus, Memorandum and articles of association, share 

capital and shareholders, Meeting and resolution Directors. 

UNIT –IV 

Law of sales of goods: Conditions and warranties, Transfer of property & title performances of 

the contract, Rights of an unpaid seller and suits for breach of contract. 

 

UNIT –V 

Negotiable instruments Act 1881 Nature & their types, FEMA. 

Suggested Readings:- 

 Bulchandani K.R.: Business laws, Himalaya, Bomba. 

 Maheshwari R.P.: Business Law, National Pub., New Delhi. 

 Reddy P.N.: Essential of company Law, Himalaya, Bombay. 

 Sharma N.k.: Company law & Secretarial Practice sahitya bhawan, Agra 

 B.K. Acharya: Company law & Secretarial Practice, Himalaya, Bombay. 
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Faculty of Commerce and Management 

Class –BBA Third Year 

Group I (Paper I) 

Specialization – Marketing Management 

Subject-Consumer Behaviour  

CODE- BBA(Y-303A) 

UNIT –I 

Introduction to consumer behavior, concept, scope and their applications, information search 

process, evaluative criteria and decision rules. 

 

UNIT –II 

Consumer decision making process, four views of consumer decision rules: Economic man, 

passive man, emotional man, cognitive man, models of consumer decision making, Nicosia 

mode. 

 

UNIT –III 

Consumer motivation needs and goals, positive and negative motivation, dynamic nature of 

motivation, consumer perception, and conceptual frame work. 

UNIT-IV 

Consumer attitude and change influence of personality and self-concept on buying behavior, 

diffusion of innovations, diffusion process, and the adoption process. 

UNIT –V 

Reference group influence, profile of consumer’s opinion leadership, Industrial buying behavior. 

Suggested Readings: 

 Schiffman L.G., Kanuk, II Consumer Behavior, PHI, New Delhi. 

 Chunnawala: Consumer Behavior Pub. S. Chand, New Delhi. 

 Kazmi and S. Batra Satish : Consumer Behavior excel Books New Delhi. 
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Faculty of Commerce and Management 

Class –BBAThird Year 

Group I (Paper II) 

Specialization – Marketing Management 

Advertising Management and Sales promotion 
CODE-BBA(Y-303A) 

UNIT –I 

Definition, objectives, functions and classification of advertisement, advertising as a component 

of marketing mix, advertising as a marketing communication process, use of marketing for 

stimulating primary and secondary demand. 

UNIT –II 

Advertising Vs other forms of mass communication, communication mix, DAGMR approach, 

determination of target audience, building of advertising programme – Message, Headlines, 

copy, Logo, Illustration, Appeal, Layout. 

UNIT –III 

Media Planning – Media characteristics, Media selection, media scheduling, social and economic 

relevance of advertising, ethics and truth in advertising.  

UNIT-IV 

Sales promotion- Meaning and importance of sales promotion, Objective and strategies for sales 

promotion, consumer oriented sales promotion, Trade oriented coupons, Deals, Premiums, 

Contest etc. 

 

UNIT –V 

Trade oriented sales promotion – Allowance and discount, training of distributors, sales force 

contest and rewards. 

 

Suggested Readings: 

 Aaker David, Advertising management, PHI, New Delhi. 

 Manendra Mohan, Advertising management, TMH, New Delhi. 
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Faculty of Commerce and Management 

Class –BBA Third Year 

Group II (Paper I) 

Specialization – Finance Management 

Working Capital Management  
CODE-BBA(Y-303B) 

UNIT –I 

Working capital management: Concepts of working capital and its determinants, Risk-Returns 

trade off. 

UNIT –II 

Cash management and marketable securities, Cash planning. 

UNIT –III 

Credit management, Optimum credit policy, recent trends in credit market in India. 

 

UNIT-IV 

Inventory management: Need and objectives of inventory management, inventory management 

techniques, selective inventory control. 

UNIT –V 

Short term financing, money market in India, Monetary system, Debt financing bank financing. 

Suggested Readings: 

 S.C. Kuchal: Financial management, Chataniya publishing House, Allahabad. 

 Khan & Jain: Financial Management, Tata McGraw Hill New Delhi. 

 I.M. Pandey: Financial Management, Vikas Publishing House, New Delhi. 

 Basant Raj: Corporate financial Management, Tata McGraw Hill, New Delhi. 
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Faculty of Commerce and Management 

Class –BBA Third Year 

Group II(Paper II) 

Specialization – Finance Management 

Corporate Taxation  
CODE-BBA(Y-303B) 

 

UNIT –I 

Basic concepts of income Tax, computation of Income under different heads of income, 

Deduction of tax at source. 

UNIT –II 

Company’s Tax management, rational of company taxation, Residential status of a company, set 

off and carry forward of losses, advance payment of tax. 

 

UNIT –III 

Tax planning: Concept, significance and problem of planning, distinction between tax avoidance 

and tax evasion, Division of income claiming, maximum deduction, Rebates, Relieves and 

restoring tax free incomes. 

UNIT-IV 

Tax Administration Filling of returns, self-assessment of tax, default and penalties, concept of 

VAT, conceptual framework of GST, government initiatives and Emerging trends. 

UNIT –V 

Tax consideration in respect of special managerial decisions, Make or buy, own or lease, close or 

continue, Export or domestic sales return or replace, tax planning in respect of managerial 

remuneration.   

Suggested Readings: 

 Ahuja, GK & Gupta, Ravi Systematic Approach to Income tax, Bharat law house, 

Allahabad. 

 Singhania, VK Direct taxes: Law and Practices, Taxman Delhi. 

 Srinivas, EA. Handbook of Corporate tax Planning, TMH, New Delhi. 
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Faculty of Commerce and Management 

Class –BBA Third Year 

Group III (Paper I) 

Specialization – Human Resources Management 

Human Resources Development 
CODE-BBA(Y-303C) 

UNIT –I 

Human Resources development- Goals, Concepts and importance, HRD climate and practices in 

India, HRD Functions and Strategies. 

UNIT –II 

Manpower Planning training and development, Assessment of training need, Training 

effectiveness, designing and administrating training, Feedback. 

 

UNIT –III 

Performance appraisal- Concept, need and methods, differentiate between performance appraisal 

and potential appraisal, career planning and management.  

 

UNIT-IV 

HR System- Designing and administration, HRD from workers, HRD approaches for coping 

with organization change, HRD in Indian organization, objective and functions of HRD 

professionals. 

 

UNIT –V 

HR report, Audit and research, quality of work life, TQM, HRD strategies, HRD in organization, 

Human resource information system.  

Suggested Readings: 

 Rao, TV alternative approaches & Strategies of HRD, Rawat. Pub. Jainpur. 

 Pareetk, U. Managing trasitions, The HRD response, TataMcGraw hill, New Delhi. 

 Rao, TV recent experiences in HRD, TMH, New Delhi. 

 Bedia DD& Padmawat A, Talent management, Zenith Pub. New Delhi. 
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Faculty of Commerce and Management 

Class –BBA Third Year 

Group III (Paper II) 

Specialization – Human Resources Management 

Wages and Salary Administration 
CODE-BBA(Y-303C) 

 

UNIT –I 

Job evaluation, wages and salary administration, method of wages administration, factor 

affecting wages administration, importance of wage administration in Indian context, wage 

theories. 

 

UNIT –II 
Wage differentials- Concept and its determinants, internal & external equity in wages 

differentials, understanding different components of wage packages. 

 

UNIT –III 

Employee’s benefits programme, incentives, fringe benefits- Nature and Importance. 

 

UNIT-IV 

Wage Board and laws, working of different institution related to reward system- Wage board, 

pay commission. 

UNIT –V 

Wage and salary administration act- minimum wages, salary and employee welfare act.  

 

Suggested Readings: 

 Srivastava S.C. Industrial relations and labour laws, Vikas Pub., New Delhi. 

 Malhotra OP, the law of industrial disputes, Vol. I & II, Bombay. 

 Seth DD, Industrial disputes Act 1947m Vol. I & II, Bombay. 

 


