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Part - A Introduction

Diploma Courses

Class Il year Session: 2022-2023

Subject: National Service Scheme

Subject Code,

NSS 02 — NsSsA1G.

Subject Title

Concept of National Service Scheme

Subject Type

Genetral Electives

Hlw N

Pre-expectation
(If Someone)

To study this course, a student must have passed Certificate
Course and This Course can be opted as an elective and it is
open for all.

Curriculum Learning
Outcomes (CLO)

Objective of the course:-

o The objective of the course is to develop the personality and
character of the youth through voluntary social service. This
development will help the student to understand the rich
cultural diversity of India and make himself proud through
better knowledge of the country.

o Understanding of the society and establishing a reciprocal
relationship with the society.

e Recognizing the needs and problems of the society and
taking appropriate problem-solving measures.

e To develop the ability of the student to deal with
emergencies and natural calamities.

o To develop national integration and social harmony.

e To take appropriate measures to find practical solutions to
individual and community problems.

learning outcome:- The study of the curriculum will not only

develop the skills of the student but will also lead to all round

development of the student.

o Through the course, students will understand the
importance of community problems and their solutions, then
they will be helpful for employment in government approved
NGOs and other youth and social activities undertakings.

® By going through the course, the student will get basic |
knowledge about the community which will be very helpful
in disaster management areas.

Students can get involved in social community courses and get

opportunities in various departments related to social

organizations.

o

Credit Value

Theoretical -4

Total Marks

Maximum Marks 30 +70 Minimum Marks : 33

O




Part B Practical Course Contents

Total number of iectures (in hours per week) 2 hours per week

Credits-4 (Total Lecture No. 60 Hours)

Unit Subject Number of
Explanations

Youth Development Program in india and Role of Youth

Unit 1 Leaders 15
National Youth Policy Hours
Youth Development Program at National Level, State Level,
Volunteer Level .
Youth centric and youth led organizations
Role and importance of youth leadership,
Leadership capability and its development,

Unit 2 Meaning type of leader, 15
Qualities, Traits, Role, Importance of a Good Leader Hours
Social, psychological factors affecting the youth
Life Skills — Self-awareness, Empathy, Effective
Communication, Decision Making
Role of Music and Art in Youth Development

Unit 3 Basic Features of the Indian Constitution 15
consumer protection act Hours
right to Information
Child Protection Act, Problems of Aging: Problems and
Protection of Interests

Unit 4 Side effects of modern lifestyle and their countermeasures 15
Diet, exercise, sleep in Indian lifestyle Hours

Collection, Utilization and Camp Management of Raseo
Camps

Biography of Swami Vivekananda (ldeal character of Rasayo)

LV




Part C: Learning Resources

Text Books, Reference Books, Other Resources

Suggested course material:-

Suggested equivalent online course material:-

http://www.thebetterindia.com/140/national-service-scheme-nss

http://en.wikipedia.org/viki/ national-service-scheme

hitp://nss.nic.in

Part D : Assessment and Evaluation (Theory)

Maximum Marks : 100
Continuous Comprehensive Evaluation (CCE) : ;38
University Examination (UE)
Timings : 02,00 Hours
[nternal Assessment: Class Test
antinuous Comprehensive Assignment/Submission
Evaluation (CCE) Total 30
External Assessment: Section (A) :© Objective -
.university exam Type Questions ( ,
| Section (B) : Short Answer Type

Questions 1. _

Section (C)° Long Answer Type

Questions '

Total 70
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Part A : Introduction

|
Diploma Course Class: - If Year Year:’ ' Session : 2022-2023

Subject : National Service Scheme

1 | Course Code NSS O02-NSSA1IR

2 | Course Title Project Work

3 | Ceurse Type Core Course - Project Work

4 | Pre-requisite To study this course, a student must have passed Certificate
(If any) Course and This Course can be opted as an elective and it is

open for all.

S | Course Learning | Course Gbjective :-

outcomes (CLO) 1. Each student will have the option to select two skill-areas out of

the list based on the local conditions and opportunities, and will
prepare a report based on field situation.

Learning Outcome :- To impart hands - on skills in preparation The end
of the paper, a student should be able to :

1. Project work of NSS will aim to enhance the employment
potential of the NSS volunteers or, alternately to help them to
community.

6 Credit Value Theory — 2

7 Total Marks Max. Marks: 304—}0 Min. Passing Marks : 33

Part B : Content of the Project Work

Total numbers of Lectures (in hours per week) :"2 hours per week
Credits - 2 (Total Lectures : 30 hours)

Scheme of Project work Examination: - Max. Marks (36—+7—G= 100)

(A) Internal Assessment. :- Max. Marks-30)
1. Class Interaction. v
2. Quiz. ) !

3. Seminar.

4. Assignments. Lo

(B) List of Project Work:- Max. Marks-70
1. A case study done on regional environment problem.. o
2. Work to motivate health and blood donation in Slums/ institutions. ,
3. Plantation, plant conservation and study to ¢
4. Report on Camping Activity. .
5. Report on Communication Skills.
6. Viva—Voce
7. Practical Record L

3




Part C : Learning Resocurces

Text Books, Reference Books, Other resources

Suggested Readings :

National Service Scheme Manual, Government of India.
Training Programme on National Programme scheme, TISS.
Orientation Courses for N.S.S. Programme officers, TISS.

Case material as Training Aid for field workers, Gurmeet Hans.
Social service opportunities in Hospitals, Kapil K. Krishan, TISS.
Social Problems in India, Ram Ahuja.

AN i e

Suggested equivalent online courses :

http://www.thebetterindia.com/140/national-service-scheme-nss

http://en.wikipedia.org/viki/national-service-scheme
hitp://nss.nic.in
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Syllabus of Theory Paper

A Introduction *

Progfam: :
Diploma/

Class: II Year ' Toen
Diploma Program

3 Session: 202223

Subject : NCC

1.

Course Code

D2 NCCAIG

2

Course Title

NCC PartII

3

Course Type (Core
Course/Elective/Generic
Elective/Vocational/.....)

Elective

Pre-requisite (if any)

To study this course, a student must have passed Certificate
Course and must be medically fit. This course can be opted
as an elective and it is open for all.

Course Learning outcomes
(CLO)

The students will understand the role of NCC in different walks of
life. They will come to know the importance of time management,
national integration, social services and community development.
Give awareness to the youth about environment and importance
of tree plantation in developing a clean and pollution free
environment. Learn the road safety rules

Credit Value

04

Total Marks

Max. Marks: 30+70

Min. Passing Marks: 34

ontent of the Course

Totalnnumbers of Lectinres (in hours per week) : 2 hours per week
Total Lectures : 60 hours L-T-P (02-00-00)

Topics

No. of Lectures

NCC GENERAL
e |ncentives of NCC.
¢ Duties of NCC Cadet.

e NCC Camps: Types & Conduct.

o Importance of time management in daily life.

o Various entry in defense services through NCC.

o Role of NCC cadets in various natural calamities and war.

15

II

National Integration & Awareness .

o National Integration: Importance & Necessity.
o Factors Affecting National Integration.

e Unity in Diversity.

15

o Role of NCC in Nation Building.

Threats to National Security.
Case study of Sardar Vallabh Bhai Patel in National integration and
nation building.

X

-]

o

=]

Social Service and Community Development.

Basics of social service and its need.

Types of social service activities, blood donation, organ donation pledges
adult education, services in old age homes etc, Cancer and AIDS : its
prevention and cure.

Objectives of rural development programs and its importance.

Role of NCC and its contrlbutlon in social welfare activities.

Traffic awareness.

2

15

vy




v

Environmental awareness and water conservation

e Role of NCC in environmental awareness program like
Swach Bharat Abhiyan, Polythene Mukt Abhiyan, tree plantation etc
e Conservation and management of water resources
e Air pollution, water pollution : causes, remedies and its
environmental effects

15

[.earning Resources

Text Books, Reference Books, Other resources

Suggested Readings:

S. Name of Writers Name of Book Name of Publishers Year of

No. Publication,

1 Chauhan , Lt.(Dr.) Rajeev NCC National Cadet Corps Aakriti Publication 2021
Kumar

2 | Gupta, R.K. NCC National Cadet Corps (Hindi & | Ramesh publication 2021

English)
3 NCC Directorate Hand Book of NCC Kanti Publication, Itawa 2017
4 | NCC Directorate Hand book of NCC an unique book | Naveen Publication 2019
for NCC Cadets

5 Ranjan , Shashi and Kumar, Handbook of NCC Goodwin Publication 2021
Aashish

6 | NCC Directorate M.P. & C.G Cadets Hand book NCC Directorate M.P. &

C.G.

7 Our Water Resources Rama National book Trust 2020

8 Story about Water Ravi Paranjape National book Trust 2019

9 Hawa aur Pani me Zahar N. Manivaskam National book Trust 2019
(Hindi)

10 | Jal Jeevan Ka Aadhar Krisna Kumar Mishra National book Trust 2019
{ Hindi)

11 | We breathe and drink poison | N. Manivaskam National book Trust 2019

12 | Environmental Pollution N. Manivaskam National book Trust 2021

13 | Environmental Awareness S.K.Agarwal Bansi Prakashan, Jodhpur | 2000

14 | Jal Prabandhan (Hindi) K.G.Vyas Gaurav Memrial 2015

Foundation, Bhopal
15 | paryavaran evam Pradooshan | A.H.Hashmi Pustak Mahal, New Delhi 1992

2. Suggestive digital platforms web links: 1. https://www.en.mwikipedia.org
2. https://www.firstaidforfree.com

Suggested equivalent online courses:

Ry




Part D-Agséssment and Evaluation

St'lg'gested Continuous Evaluation Methods:
Maximum Marks : 100 :
Continuous Comprehensive Evaluation (CCE) : 30 marks University Exam (UE) 70 marks

Internal Assessment :
Continuous Comprehensive
Evaluation (CCE) : 30

External Assessment : 70
University Exam Section:
Time :

_Any remarks/ Susgesti

Ry
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Part C-T.earning Resources

Text Books, Reference Books, Gther resources

Suggested Readings:
Name of Writers Name of Book Name of Publishers Year of
No Publicatio
1 Chauhan , Lt.(Dr.) Rajeev NCC National Cadet Corps Aakriti Publication 2021
Kumar
2 | Gupta,RK. NCC National Cadet Corps (Hindi & | Ramesh publication 2021
English)
3 NCC Directorate Hand Book of NCC Kanti Publication, Itawa 2017
4 | NCC Directorate Hand book of NCC an unique book | Naveen Publication 2019
for NCC Cadets
5 Ranjan , Shashi and Kumar, Handbook of NCC Goodwin Publication 2021
Aashish
6 NCC Directorate M.P. & C.G Cadets Hand book NCC Directorate M.P. &
CaG.
7 Our Water Resources Rama National book Trust 2020
8 Story about Water Ravi Paranjape National book Trust 2019
9 Hawa aur Pani me Zahar N. Manivaskam National book Trust 2019
(Hindi)
10 | Jal Jeevan Ka Aadhar Krisna Kumar Mishra National book Trust 2019
( Hindi)
11 | We breathe and drink poison | N. Manivaskam National book Trust 2019
12 | Environmental Pollution N. Manivaskam National book Trust 2021
13 | Environmental Awareness S.K.Agarwal Bansi Prakashan, Jodhpur | 2000
14 | Jal Prabandhan {Hindi) K.G.Vyas Gaurav Memrial 2015
Foundation, Bhopal
15 | Paryavaran evam Pradooshan A.H.Hashmi Pustak Mahal, New Delhi 1992

2. Suggestive digital platforms web links: 1. https://www.en.mwikipedia.org
2. hitps://www.firstaidforfree.com

Suggested equivalent online courses:

Part D-Ass essment-and Evaluatnon

M Suggested Contmuous Evaluatlon Methods.
Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 marks University Exam (UE) 70 marks

Internal Assessment :
Continuous Comprehensive
Evaluation (CCE) : 30

External Assessment : 70
‘University Exam Section:
Time :

R
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Syllabus of Practical Paper

- Part A Introduction

Class I Year

Session: 202223

| Program:
s/Diploma Diploma Course -
i Subject: NCC
1 Course Code O2NCcAlLR
2 | Course Title NCC Training Part II
3 Course Type (Core
Course/Elective/Generie Elective

Elective/Vocational/..

4 | Pre-requisite (if any)

To study this course, a student must have passed Certificate
course with any subject and must be medically fit. This
course can be opted as an elective and it is open for all.

(CLO)

Course Learning outcomes

Students will understand that drill as the
. foundation for discipline and to command a group
- for common goal. Appreciate grace and dignity in
the performance of foot drill. Aim of the course is
to inculcate a sense of discipline, create self
- confidence and to create a human resource of
- organized, trained youth . Give awareness to the
youth about environment and importance of tree
_ plantation in developing a clean and pollution free
environment.

(=)

Credit Value .

02

7 ‘ Total Marks

‘Max. Marks: 30 + 7o

| Min. Passing Marks: 23

- Total No of ,

ontent of the Course

_ Keywords/Tags |

LT-P: 0000 - s

SRR ::i»:“S‘NOK'V | No. of Lectures | No, of Tutorial
Unit-IT 15
30




. Part C:Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:

S.No Writer Name of Book Name of Publication | Year of
Publicati
on

1 Chauhan , Lt.(Dr.) Rajeev Kumar | NCC National Cadet Corps Aakriti Publication 2021

2 Gupta , R.X. NCC National Cadet Corps Ramesh publication 2021

(Hindi & English)
3 NCC Directorate Hand Book of NCC Kanti Publication, 2017
Itawa .

4 NCC Directorate Hand book of NCC an unique | Naveen Publication 2019

book for NCC Cadets

5 Ranjan , Shashi and Kumar, Handbook of NCC Goodwin Publication | 2021

Aashish
6 NCC Directorate M.P. & C.G Cadets Hand book NCC Directorate
M.P. & C.G.
2. Suggestive digital platforms web links: 1. https://www.en.mwikipedia.org
2. https://www.firstaidforfree.com
3. DG NCC TRAINING APP.
' e Part D-Assessment and Evaluation
Suggested Contmuous Evaluatlon Methods:
Internal Assessment Marks External Assessment -1  Marks
Class Interaction /Quiz 10 Viva Voce on Practical 15
“Attendance 10 Practical Record File 15
Assignments 10 - Drill, Group Discussion, Public Speaking | 50
TOTAL 20 - TOTAL a9y

Any remarks/ suggestions:

?*}/
C RkNpm)
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Syllabus of Practical Paper
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earning Resources

Text Books, Reference Books, Other resources

Suggested Readings:
S. Name of Writers Name of Book Name of Publishers Year of
No. : Publication|
1 Chauhan , Lt.(Dr.) Rajeev NCC National Cadet Corps Aakriti Publication 2021
Kumar
2 | Gupta,RK. NCC National Cadet Corps (Hindi & | Ramesh publication 2021
English)
3 NCC Directorate Hand Book of NCC Kanti Publication, Itawa 2017
4 | NCC Directorate Hand book of NCC an unique book | Naveen Publication 2019
for NCC Cadets
5 Ranjan , Shashi and Kumar, Handbook of NCC Goodwin Publication 2021
Aashish
6 | NCC Directorate M.P. & C.G Cadets Hand book NCC Directorate M.P. &
C.G.

2. Suggestive digital platforms web links: 1. https://www.en.mwikipedia.org
2. https://www.firstaidforfree.com

Suggested equivalent online courses:

Part D-Ash ssment and Evaluatnon

Suggested Contmuous Evaluatlon Methods:
Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 marks University Exam (UE) 70 marks

Internal Assessment :
Continuous Comprehensive
Evaluation (CCE) : 30 -

External Assessment : 70
University Exam Section:
Time :

&
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Morrison, A.M. Hospitality and Travel Marketing. Delmar Thomson Publishing

Kotler Philip and Armstrong, G. Principles of Marketing, PHI.

Stanton, Willam J. Fundamentals of Marketing, McGraw Hill.13

Ramaswamy, V.S. and Namakemari, S. Marketing Management, McMillan.

Bhattacharya K. Sisir. Marketing Management, National Publishing House.

Dalrymple, J.D. and Parson, J.L. Marketing Management Strategy and Gases, John Wiley
and Sons

Jha, S.M, Service Marketing. Himalayan Publication, New Delhi

Unit-1,INTRODUCTION TO TOURISM.pdf (ihmnotes.in)

DOMESTIC TOURISM.pdf (du.ac.in)
http://www.marketing91.com/what-is-tourism-marketing/

Tourism marketing: 11 Creative Ideas to Market Your Destination (uhurunetwork.com)
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Part A Introduction

Program: Et@ e Class: Bachelor of Tour and Year: 11 Session: 2022-23

Travels Management

Subject: Tour and Travels Management

Course Code

M2-TNTA2T

2 Course Title

Tourism Marketing (Paper II)

3 | Course Type (Core Course/ Elective/Generic
Elective / Vocational.......)

Core Course (Group-1)

4 | Pre-requisite (if any)

Applicant should have passed First Year in the same subject.

Course Learning Outcome (CLO)

>

Yo GV w Y

Students will become aware of the importance of the marketing for tourism
products and services.

Students will be able to analyse different tools and strategies that are hall mark
for tourism product marketing.

Student will understand the concept of different ways to reach customer in
tourism business.

Students will be oriented for the overall domestic and international tourism
market.

> Students will understand the latest trends and techniques in tourism marketing.
6 | Credit Value 6 (5+1)
7 | Total Marks Max Marks: 30+70 Min Passing Marks: 33
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Total No.
L-T-P:

Part B — Content of the Course

of Lectures — Tutorials - Practical (in hours per week):

Unit

Topics

No. of Lectures

Unit Name: Introduction to Tourism Marketing
Meaning, definition and evolution of marketing. Basic concept of — need & wants, demand, product,
service, market and sales. Marketing mix. Marketing for tourism and travel services. Tourism Marketing-
special features. Marketing environment- Global marketing environment for tourism and Domestic
marketing environment for tourism. Use of social media for marketing of tourism products. Service
marketing, Characteristics of service marketing, Service marketing mix.

20

II

Unit Name: Tourism Market and Consumer Behaviour
Marketing Information system (MIS), Functions of MIS. Tourism market classification/types. Tourism
Market segmentation- Targeting and positioning strategies, Segmentation process, Market identification
and selection. 8 p’s of tourism marketing.

20

II1

Unit Name: Consumer Behaviour
Characteristics affecting consumer behaviour- Cultural factor, social factor, Personal factor,
psychological factor. Buyer decision process.

15

v

Unit Name: Pricing and Distribution
Pricing methods, Factors affecting pricing, Pricing strategies for both new and existing tourism products,
Price adjustment during off and peak season, Tourism product distribution, Internet as evolving tourism
distribution channel.

15

Unit Name: Marketing Strategies
An overview of National Tourism Promotion Campaigns, Promotion mix, Advertising- Creative
advertising, Major decision & process in creative advertising, Innovative advertisements for tourism
marketing, Internet for the promotion of tourism products, Role of tourism promotion boards, Role of
local community in promotion of tourism, Promotion of positive tourism practices.

20
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Part C- Learning Resources

Swayam Couse Name: Tourism Marketing
TS-6: Tourism Marketing - Course (swayam?2.ac.in)

Suggested Reading

Reference Books :

Morrison, A.M. Hospitality and Travel Marketing. Delmar Thomson Publishing

Kotler Philip and Armstrong, G. Principles of Marketing, PHI.

Stanton, Willam J. Fundamentals of Marketing, McGraw Hill.13

Ramaswamy, V.S. and Namakemari, S. Marketing Management, McMillan.

Bhattacharya K. Sisir. Marketing Management, National Publishing House.

Dalrymple, J.D. and Parson, J.L.. Marketing Management Strategy and Gases, John Wiley and Sons
Jha, S.M, Service Marketing. Himalayan Publication, New Delhi

VVVVVVY

Online resources

Unit-1,INTRODUCTION TO TOURISM.pdf (ihmnotes.in)

DOMESTIC TOURISM.pdf (du.ac.in)
http://www.marketing31.com/what-is-tourism-marketing/

Tourism marketing: 11 Creative Ideas to Market Your Destination (uhurunetwork.com)
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Part D-Assessment and Evaluation

Suggested Continuous Evaluation Metheods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 30 marks University Exam (UE) 70 marks

Internal Assessment: Continuous
Comprehensive Evaluation (CCE):30

Class Test Assignment/Presentation

External Assessment:
University Exam Section: 70
Time: 3.00 Hours

Section(A): obecfive tybe Auestona |

éééti’()n B): - Short Questions (200 Words Each)
Section (C): " Long Questions (500 Words Each)




Part A Introduction

Program: i Ciass: Bachelor of Tour and
Travels Management

Year: 11

Session: 2522-23

Subject: Tour and Travels Management

1 Course Code M2-TNTA1G

8]

Course Title Communication Skill Development(Paper-I)

W

Elective / Vocational/......)

Course Type (Core Course/ Elective/Generic | Skill Enhancement Course (Generic Elective)

4 | Pre-requisite (if any)

Applicant should have passed First Year in the same subject.

S Course Learning Outcome (CLO)

» Student will understand the formal communication procedures.
» Students will know how to make formal written and verbal comniunication.

6 | Credit Value 6

7 Total Marks -

Max Marks: 36+70

Min Passing Marks: 33
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Part B — Content of the Course

Total No. of Lectures — Tutorials - Practical (in hours per week):

L-T-P:
Unit Topics No. of Lectures

I Unit Name: Managerial communication 15
Nature and scope of communication, functions of communication; roles of manager, communication process;
communication network; Information Communication. Effective Listening, Poor listening habits, types of
listening; barriers to effective listening, Persuasive communication and Role of Mentoring.

II Unit Name: Oral & Written Communication Skill 15
Practical business communication- business letters, meeting notices, agenda, report making and its structure,
literature review, C V preparations& advertisements, presentations- seminars, electronic communication
etiquettes - importance of public relations in tourism.

III Unit Name: Business Communication 20
Effective leadership- learning to lead, how to lead others, improve your excellence and inspiring excellence-
Dealing with customers-types of customers, finding customers, researching customers customer service,
satisfying customers- Business Etiquette- Team management —how does a team work, setting up a team, how to
improve team efficiency, working for the future.

Unit Name: Personality and communication

v Personality- general definitions- behaviour- character and personality- Barriers to goal achievement (four types)- 22
Anxiety- anxiety management-personality disorders: a very general outline

A% Unit Name: Customer Care Handling 18

Customer care and mannerism, handling complaints, handling queries, resolving conflict. Communication and
customer revisit, legal aspects of business communication

= B
<&




Part C- Learning Resources

MOOC Course Name: English for Developing a Business

English for Developing a Business (Coursera) | MOOC List (mooc-list.com)
Suggested Reading
Reference Books

» Kumar Raj (2010), basic business communication, Excel books

» Sinha K.K (2000), business communication

» P.D. Chaturvedi - Busines Communication (Pearson Education, 3st Edition 2006) .
» Rajendra Pal - Business Communication (Sultanchand& Sons Publication).

Online resources

» Business Communication - Notes on Business Communication | Simplynotes

» Goals Of Business Communication - eNotes.com

» Report Writing, Characteristics, Structure and Types | Simplynotes

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 30 marks University Exam (UE) 70 marks

Internal Assessment: Continuous

Class Test Assignment/Presentation

Comprehensive Evaluation (CCE):30 =37

External Assessment: Section(A): ,.OVumM‘Ccﬁl By mhwg %6 5

University Exam Section: 70 Pae o \.ﬂ%,um ¢ ,

Time: (200 Hours Section (B): > Short Questions ; ,
Section (C): . Long Questions Total 70
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Part-A : Introduction

Program ¢ Certifigate Class: B.A. Il year Year: 2022 |  Session: 2022-23

Subject: Business Economics

Course Code A2-BECO2G

Course Title Entrepreneurship & Family Business
Course Type (Core Course/Elective/ Generic

Elective/Vocational Generic Elective-II

Pre-requisite (ifany) | e

Course Learning outcomes (CLO)
Provide understanding of entrepreneurship, i.e., initiating an innovative new
business venture and developing it into a self-sustaining and profitable
enterprise. Family businesses impact all our lives. The course shall explore the
business, personal, and interpersonal issues associated with a family-owned
and managed company. The objective of this stream is to provide
comprehensive knowledge and develop competencies to start own independent

business.
Credit Value Theory-6
Total Marks Max. Marks : 25+75=100 | Min. Passing Marks : 33




Part-B
Content of the Course- GE Subject II (Entrepreneurship & Family Business)
Total No. of Lecture -Tutorials-Practical (if hours per week):
L-T-P:

. . No. of
Unit Topics Lectues
Total No. of Lectures=90

. j No. of
Unit Topic o

THE ENTREPRENEURIAL DEVELOPMENT PERSPECTIVE
Concepts of Entrepreneurship Development, Evolution of the concept of Entrepreneur, Entrepreneur Vs.

I Entrepreneurship, Entrepreneur Vs.Manager, Attributes and Characteristics of a successful Entrepreneur. 20
Key words/tags :Entrepreneurship Development; Entrepreneur Vs.Manager
CREATIVITY ISSUES AND IDEA PROCESSING
Managing Creativity Issues to be addressed in working the definition of creativity -Definition -Attributes of a
creative person - Creative Thinking and Motivation —Managing Creativity - Organizational Actions that enhance
and hinder Creativity —Organizational priorities and Creativity -Managerial responsibilities in a creative

I organization. Searchfor business idea, sources of ideas, idea processing , Input requirements: sources and criteria of 25
financing, fixed and working capital assessment, technical and marketing assistance.
Key words/Tags :Managing Creativity Issues; Creative Thinking and Motivation; Organizational Actions
ENTREPRENEUR AND ECONOMIC DEVELOPMENT
Role of Entrepreneur in Indian economy and developing economies with reference to Self-Employment
Development. Entrepreneurial Culture. The Entrepreneurial mind-set in individuals, The Entrepreneurial mind-set

Il |in organizations and corporate entrepreneurship, Entrepreneurial Strategy: generating and exploiting new 20
entries. Why do Entrepreneurs fail - The FOUR Entrepreneurial Pitfalls (Peter Drucker).
Key words/Tags :Role of Entrepreneur in Indian economy; Entrepreneurial Strategy.
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MANAGEMENT OF FAMILY BUSINESS
Overview of Family Business Domain, Family capital, Recognize conflict, Decision making and conflict

IV | management, Governance of the family enterprise, Enduring family enterprise. 15
Key words/Tags :Family Business Domain; Recognize conflict.
SUCCESSION PLANNING
Innovation & Change , Nagging issues, Succession, Developing leadership abilities, Estate planning, Expectations

v | of successors, Self-development and career plan, Preparing the next generation 10

Key words/Tags : Innovation; Developing leadership abilities; Self-development.




Part-C Learning Resources

Text Books, Reference Books, Other Resources

Suggested Readings :

1. Vasanth Desai : Dynamics of Entrepreneurial Development & Management
2. Gupta & Srinivasan : Entrepreneurial Development
3. John Kao : Creativity & Entrepreneurship.

4. Carlock, R. S. & Ward, J. Strategic Planning for Family Business: Parallel Planning to Unite the Family and the Business.
5. Poza, E. J. Family Business. 2007.

Suggested Equivalent On line Courses :

1. https://www.coursera.org/courses?query=economics
2. https://www.mooc-list.com/tags/economics

3. https://www.coursera.org/learn

4. https://ocw.mit.edu/courses

5. https://nptel.ac.in/courses/macro economics

6. https://nptel.ac.in/courses/economics

7. https:// nptel.ac.in/courses/Managerial Economics




Part-D : Assessment and Evaluation (Theory)

Maximum Marks :

100

Continuous Comprehensive Evaluation (CCE) : 25

University Exam (UE) : 75
Time : 02.00 Hours
Internal Assessment :. Class Test 15
Continuous Comprehensive Assignment/Presentation 10
Evaluation (CCE) Total 25
Section (A) : Three Very Short 03%03 = 09
External Assessment : Questions (50 Words Each)
University Exam Sectlop (B) : Four Very Short 04%09 = 36
Questions (200 Words Each)
Section (C) : Two Long _
Questions (500 Words Each) =15 =30
Total 75
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Part-C Learning Resources

Text Books, Reference Books, Other Resources

Suggested Readings :

1. Vasanth Desai : Dynamics of Entrepreneurial Development & Management
2. Gupta & Srinivasan : Entrepreneurial Development
3. John Kao : Creativity & Entrepreneurship.

4. Carlock, R. S. & Ward, J. Strategic Planning for Family Business: Parallel Planning to Unite the Family and the Business.
5. Poza, E. J. Family Business. 2007.

Suggested Equivalent On line Courses :

1. https://www.coursera.org/courses?query=economics
2. https://www.mooc-list.com/tags/economics

. https://www.coursera.org/learn

. https://ocw.mit.edu/courses

. https://nptel.ac.in/courses/macro economics

. https://nptel.ac.in/courses/economics

- https:// nptel.ac.in/courses/Managerial Economics
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Part-D : Assessment and Evaluation (Theory)

Maximum Marks :

100

Continuous Comprehensive Evaluation (CCE) : 25

University Exam (UE) : 75
Time : 02.00 Hours
Internal Assessment :. Class Test 15
Continuous Comprehensive Assignment/Presentation 10
Evaluation (CCE) Total 23
Section (A) : Three Very Short 0303 = 09
External Assessment : Questions (50 Words Each)
University Exam Section (B) : Four Very Short 04%09 = 36
Questions (200 Words Each)
Section (C) : Two Long 02x15 = 30

Questions (500 Words Each)

Total

M5




Format for Syllabus of Theory Paper

VProgram: Diploma

Part A Introduction

Class™:B.Com.

Year: 2™ year‘ Session: 2022-2023

Subject: Advertising Sales Promotion and Management

1 | Course Code M2-ASPM2T
2 | Course Title Personal Selling and Salesmanship (Paper II)
3 | Course Type (Major Minor
/Minor/Optional/Open
Elective/Vocational/.....)
4 | Pre-requisite (if any) To pursue this course, The student has studied B.Com.
Certificate.
Open for all
S | Course Learning outcomes :
(CLO) e The Purpose of this course isto familiarize the
student with the fundamentals of personal selling and
the selling process. .
e Student will be able to understand selling as a career
and what it takes to be a successful salesman.
6 | Credit Value 6
7 | Total Marks Max. Marks: 30+70 | Min. Passing Marks:33

Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week):
L-T-P:

Unit

Topics

No. of Lectures

1

of Personal selling.

Nature and importance of personal selling, types of
selling. Effectiveness of'personal selling Vs. Advertising.
Economies of advertising Vs. personal selling. Theories

15

Types of sales persons, Buying motives, types of markets.
Selling as a career: — Advantages and difficulties,
Measures of making selling an attractive career.

20

Process of effective selling. Prospecting, pre approach,
presentation and Demonstration, handling Objections,
closing of sale, post-sale activities. Types of sales calls,
Management of call Time.

20

operations.

Qualities of successfully sales person with particular

/| reference to consumer services. Sales operation reports
and documents, sales manual order book, cash memo,
tour diary and periodical reports, problems in selling

20

Distribution network, Traditional network and modem
network, e-business and e-commerce, other problems in
selling and relationship marketing, After Sales service,
Marketing correspondence.

15

Keywords/Tags:

Salesmanship
Personal Selling

Effectiveness of Personal Selling

Relationship marketing
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Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:
Books: :
1. Davar Rustom S., salesmanship and publicity, McGraw hill international, India.
2. Sudha G.S., Sales Promotion and Sales Management, RBD Publication.
3. Durrel, Fundamental of selling, McGraw Hill Publication |
4. Saxena Rajan, Marketing Management, McGraw Hill Publication.
5. Kapoor Neeru, Advertising and personal Selling, Pinnacle, New Delhi
6. TEIT Free, [ helT U TEEA & Ao AATH,ATHT TH1LT
7. gTresh aeie, e el Td (o Seg, et T
8. Books published by M.P. Hindi Granth Academy, Bhopal

Online Material:
1. https://commercestudyguide.com/
2. https://studynamaeducation.tumblr.com/
3. https://blog.hubspot.com/sales/personal-selling
4. http://www.mphindigranthacademy.org/

Suggested equivalent online courses:
o https://www.coursera.org/
e https:/alison.com/ :
e https://www.udemy.com/
o https://virtualspeech.com/

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 marks University Exam (UE) 70 marks
Internal Assessment : Continuous,Comprehensive Evaluation

(CCE):30 U Total 30
External Assessment : <. . !
University Exam Section: 70" e Total 70

Any remarks/ suggestions:

BV ‘
Dr. PaavEEr O+ /)
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PART A - INTRODUCTION _

development and its Determining factors, economic and non-economic factors
affecting economic growth, classical and modern theories of economic
development, stages of economic development of Keynes and Rostow, strategy
of balanced and unbalanced development.

Program: - - '~ Diploma . ; | Class:B.Com Second year | Session 2022-23
Subject Commerce
1 | Course code C2~-CovMf 277
2 | Course Title APPLIED ECONOMICS
3 | Course Type: Elective for Commerce faculty
4 | Prerequisite (if This Course can be selected as Elective subject by B. com second year
any) commerce faculty students.
5 | Course Learning
Outcomes (CLO) On successful completion of this course, students will be able to:
1. Demonstrate a solid understanding of the core concepts and tools of
economics.
2. Relate basic economic theory and principles to current economic issues
and evaluate related public economic policies.
3. Apply economic principles and reasoning to solving business problems.
4. Interpret charts, graphs, and tables and use the information to make
informed judgments.
5. Communicate their knowledge and understanding of economic issues
using written, verbal and visual expression.
6. Critically reflect on the broader social consequences of economic
decision making.
6 | Credit value 06
7 | Total marks Maximum Marks: 30+ 70 Minimum Passing Marks : 32
Total Number of Lectures- 90
PART-B : COURSE CONTENTS
NUMBER OF
UNIT TOPIC LECTURES
1 Historical Background of Applied Economics, Concept of Applied Economics, | 18
Scope, Nature and Importance, Tts Limitations Difference between Micro and
Macro economics,
National Income —Concept, Gross National Product, Net National Product &
Gross Domestic Product Net Domestic Product, Methods of Measurement of
National Income and Problem related to that.
2 Tncome and Consumption Relationship- Principles of Determination of Income | 18
Classical and Keynes’s Theory, Solution of short term and long term
consumption function, Consumption function in Indian economy
3 Value of money- Concept and determinants of value of money, Quantity theory | 18
of money, Theory of Fisher and Cambridge, Theory of demand and supply of
money, Theory of value of money, Theory of liquidity of money, Keynes’s
Money income theory.
4 Concept of economic development and economic growth, economic 18




fa,

5 Changes in the value of money- Money Inflation, Money deflation, inflation 18

and narrative inflation, demand driven inflation, cost growth inflation,
stagflation, effects of Money Inflation & Money deflation in the Indian

economy.
Keyword | Income, Consumption, Savings, Investment, Employment, Money, Inflation, deflation.
/ Tags:
PART : C- RECOMMENDED STUDY RESOURCES

Author Subject Publication
Sinha V.C. Applied Economics Sahitya Bhavan Publications, Agra
Jhigan ML Applied Economics Brinda Publications, New Delhi
Sachdeva S.K. Principal of Micro Economics Laxmi Narayan Publishers Agra
Sethi T.T. Applied Economics Laxmi Narayan Publishers Agra
Jain KP. Principal of Micro Economics Navyug Sahitya Sadan
Pant and Mishra Applied Economics Sahitya Bhavan Publications, Agra
Seth M.L. Applied Economics Laxmi Narayan Publishers Agra
Ahuja H.L. Advance Economics Sultan Chand & Sons,New Delhi

Note: All these books are available in Hindi and English Version.

Digital platform

www.sagepub.in

www.vrindaindia.com

www.sbpd.in

www.hpub.in

PART : D- RECOMMENDED EVALUATION

Maximum marks - 100
Continuous Comprehensive Assessment (CCE) Total Marks- 30
University exam Total Marks - 70

1Sty ¢

(PROF.PAVAN MISHRA)

Chairman

Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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PART A INTRODUCTION

Programme: . Diploma. Class:B.COM. Second Year session

Subject:

1 | CourseCode C2-CcpNMCc 2F

2 Course Title CORPORATE LAW

3 Course Type Elective for Commerce Faculty

4 Pre-requisite Not required (open for all)

5 Course The paper aims to import the students working knowledge of the provisions of
Learning . . .
Outcomes companies Act 2013. After completion of the course, Students will be able to:-

a) Explain the relevant provisions of companies Act 2013

b) Interpret the corporate functioning in India.

Definitions, Constitution of NCLT, Constitution of Appellate tribunal, Provisions

regarding appeal and punishment. Emerging issues in company law

6 Credit Value 6
7 Total Marks Max marks : 30+70 Minimum Passing Marks 32
PART B: CONTENT OF THE COURSE
UNIT TOPIC NO. OF
L LECTURES

1. | Preliminary to Companies Act 2013 18
Company — Definition, Characteristics, Types of Company, Formation of Company,
Promotion, Incorporation and Commencement of Business, Memorandum of
Association, Articles of Association and Prospectus.

2. | Management and Administration 18
Board of Directors, Types of Directors; Their qualifications, powers, duties,
liabilities. Company Meetings: Types, Quorum, Voting, Resolution and Minutes.

3. | Dividends Accounts and Audit 18
Declaration and payment of dividend, maintenance and authentication of financial
statements, Corporate Social Responsibility (CSR), Auditor; Appointment,
Qualification, Duties, Responsibilities, Audit report.

4. | Oppression & Mismanagement; Restructuring and Winding up 18
Prevention of Oppression & Mismanagement Provisions related to Compromises &
Amalgamation. Concept and modes of winding up.

5. | National Company Law Tribunal. 18




PART :C- LEARNING RESOURCES

S.No. Author Book Title Publisher
1. | Avtar Singh Company Law ABC Publication
2. | Bloombury Company Law Procedures Corporate Law Adviser
3. | Brenda Hannigan Company Law Eastern Publishers
4. | M.C. Kuchhal Company Law Mahaveer Publications
5. | Paul Davies Introduction to Company Law Oxford University Press
PART D: ASSESSMENT AND EVALUATION
Part : C- Recommended evaluation | Maximum marks - 100
Continuous Comprehensive Assessment (CCE) | Total Marks- 30
University exam | Total Marks - 70

8
Psphs 7

(PROF.PAVAN MISHRA)
Chairman
Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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PART: A- INTRODUCTION

Programme: Diploma

Class:B.COM. IT Year session 2022-2023

Subject: Commerce

1 Course Code | C2-COME2T

2 Course Title Financial Market Operations

3 | Course Type | Elective for Commerce Faculty

4 Pre-requisite | No

5 Course On successful completion of the course students will be able to: -
Learning 1. Understand the role and importance of the Indian financial market.
Outcomes 2. Apply and analyse the Concepts relevant to Indian financial markets and

financial institutions.

3. Understand and analyse the mechanics and regulation of financial
instruments and determine how the value of stocks, bonds, and securities
are calculated.

4. Evaluate empirical evidence of the market performance and accordingly
the role of regulatory authorities to develop the financial market.

5. Research and analyze specific problems or issues related to financial
markets and institutions.

6. To gain comprehensive knowledge of investors protection.

7. To evaluate the challenges faced by the regulators in financial service
industry.

6 Credit Value |6
7 Total Marks | Max marks: 30+70 Minimum Passing Marks 33

PART B: CONTENT OF THE COURSE

Total No. of Lectures- 90

Unit

Topic

No. of
lectures

1

Historical background and Introduction of financial system in India, formal and
informal financial sectors. Financial system and economic growth. An overview of
Indian financial system 1951 to 1990. Financial sectors reforms after liberalisation 1990
to 1991

15

Money Market- Definition, Functions, Significance and Structure of Money Market.
Acceptance house, Discount house, Call money market, New trends in Indian money
market. Role of RBI and Commercial Bank in Indian Money Market.

15

Capital Market- Meaning and Components of Capital market, Securities market, Cash
Markets Equity and Debts, Depositories. Function of Stock market, Stock brokers,
Margin trading, Forward trading, Primary and Secondary market, NSE, BSE, NIFTY,
SENSEX, OTCEL

15

Stock Exchange Board of India- SEBI as capital market regulators.
Objectives,functions, powers and Organisational structure of SEBI. SEBI Guideline on
primaryand secondary market. Listing procedure and legal requirement. Public issue
pricing and marketing

15

Stock Exchange and Investor- Functionaries on Stock Exchange-Brokers, Sub
Brokers, Market makers, Jobbers, Portfolio consultants, Institutional
investors,Investor’sprotection- Grievances, Dealing and their removal, Grievance cells
in Stock exchange, SEBI, Company law board, Press, Remedy through courts.

15

Financial Services- Introduction of Financial services industry in India. Merchant-
Banking meaning and scope, Underwriting and regulatory framework of Merchant
Banking in India. Leasing and hire purchase, Consumers and Housing finance, Venture
Capital finance, factoring services, Concept function and types of Credit rating.

15




PART: C- LEARNING RESOURCES

S.NO AUTHOR BOOK TITLE PUBLISHER CITY
1. E. Gordan Financial Markets | Himalaya Publishing House New Delhi
K. Natarajan and Operation
2 Alok Goyal, Financial Markets VK Global publications Faridabad
Mridula Goyal Operation
3 Dr. F.C Sharma | Financial Markets | SBPD Publication Agra
Operation
4 Dr. Bhuvna Financial Markets | Sahitya Bhawan Publication Agra
Venkatraman Operation

Suggestive digital platforms, web links:

1. https://ncert.nic.in/textbook/pdf/lebs202.pdf

2. https://nios.ac.in/media/documents/SrSec319NEW/319_Bus_Studies_Eng/319 Bus_Studies_
Eng Lessonl8.pdf

3. https://www.bcci.bg/projects/latvia/pdf/7_Financial markets.pdf

4. http://tumkuruniversity.ac.in/oc_ug/comm/notes/FINANCIALMARKETANDSERVICES.pdf

5. hitps://wwwl.nseindia.com/invest/resources/download/Basics of finmkts.pdf

PART D: ASSESSMENT AND EVALUATION

Part : C- Recommended evaluation | Maximum marks - 100
Continuous Comprehensive Assessment (CCE) | Total Marks- 30
University exam | Total Marks - 70

N 288

(PROF.PAVAN MISHRA)
Chairman
Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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PART A - INTRODUCTION

Program: Diploma Class: B.COM.2™ Year Session :2022-2023

Subject: Commerce

Course Code C2COMD2T

Course Title Principle of Management

Course Type Elective for Commerce faculty

Pre-requisite Not required

TAFN IR Y

Course On having completed this course student should be able to:
Learning
Outcomes

“effectiveness
4. Identify the contemporary issues and challenges in management
Develop ethical workplace practices

w

members and evaluate the best control methods.

1. Demonstrate understanding of the role of managers in an organization
Summarize the elementary concepts, principles and theories of management
3. Examine the managerial functions having an impact on the organizational

6. Appraise the sources of influence to inspire the actions of other organizational

6 Credit Value - 6

To‘;al Marks Maximum Marks: 30+ 70 Minimum Passing Marks : 33

PART B: CONTENT OF THE COURSE

Unit Topic

No. of
lectures

Management : Concept/meaning, Definition, Nature Functions, Process, Scope and
Importance of Management. Role of Vedic values and ethics in Management,
Difference between Management and Administration, Evolution of Management
though Early contributions: Taylor and Scientific Management, Fayol's Administrative
Management, Bureaucracy, Human Relations, and Modern Approach, Managerial
Ethics.

i5

2. | Planning - Meaning, Nature, Scope, Objective, Functions and Significance of
Planning, Elements and Steps of Planning, Strategies and Policies,

Origination - Meaning, Definition, Types, Scope, Principles, Line and Staff
Relationship, Authority, Delegation and Decentralization. Effective Organizing,
Organizational Structures, Staffing

Decision - Meaning, Definition, Types, Scope, Principles, decision making,

15

3. |Direction and Coordination -

Meaning and definition of direction, importance and principles of direction,
techniques of direction, meaning of supervision, meaning of coordination, elements
and features of coordination, importance of coordination , cooperation and
coordination. steps for effective coordination, management of conflicts.

15

4. |Motivation and Leadership - Motivation: Concept, Forms of employee motivation,
Need for motivation. Theories of motivation.Meaning and Functions of a Leader,
Characteristics of effective Leadership, types and theories of leadership and
Leadership Styles.

15

5. |Controlling -

Definition, meaning, elements, Importance, controlling procedure, Types of control,
control techniques, requirements of good control system. responsibility accounting
PERT and CPM, use of Computers and IT in Management control.

15




6. | Emerging trends in management — Basic concept of-Total Quality Management, 15
' Crisis Management, Global Practices, Change Management, Logistic Management

PART C : LEARNING RESOURCES

S.N. | Author Book title Publisher
1 Koontz Harold & Weihrich Essentials of management Tata McGraw Hill New
’ Delhi.
Ramasamy, T. Principles of Management Himalaya Publishing
2. House Pvt.Ltd.Nagpur
3 Durai, P Principles of Management, Text | Pearson Education
’ and Cases New Delhi
4 Prasad,L.M Principles and Practice of Schand & Company Ltd
) Management New Delhi
5 Gupta R.N. Principles of Management Vikash & Schand Company
) Ltd New Delhi
6. | terEr , e % fRrgia R T =97 s
NSICRSE ARG Ta=T Himalaya Publishing
7 House Pvt.Ltd.Nagp ur
8 1. T, 1. FaT verg & FRgTa Sahitya Bhawan Pub.Agra
9 Neeru Vasishth Principles of Management Kitab Mahal Publishers,
New Delhi
10 Boddy Management: An Introduction | Pearson Education New
Delhi

Suggestive digital platforms, web links:

1. https://ncert.nic.in/textbook/pdf/Ihbs102.pdf
2.https://www.tutorialspoint.com/management_principles/management principles tutorial.pdf

3. https://d3bxy9euwdel47.cloudfront.net/media/documents/PrinciplesofManagement-OP.pdf
4. https://www.Israheja.org/wp-content/uploads/2019/09/FYBMS-Principles-of-magt-.pdf

5. https://faculty.mercer.edu/jackson r/Ownership/chap02.pdf

6. https://www.freebookcentre.net/business-books-download/Introduction-to-Principles-of-
Management.html.

7. https://margtheicas.blogspot.com/2018/07/class-12-business-stud

-chapter-2.html

PART : D- RECOMMENDED EVALUATION

Maximum marks - 100
Continuous Comprehensive Assessment (CCE) Total Marks- 30
university exam Total Marks - 70

b,

(PROF.PAVAN MISHRA)
Chairman
Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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PartA:Introduction

Program: Diploma

| Class : UG | Year:I year | session:2022-2023

Subject : ComputerApplication

Operator overloading. Creating and using Class Library, Creating User-
Defined Classes. Understanding Constructors and instance Variables,
Handling and Using Interfaces. Preprocessor directives, Exception
handling, Understanding Delegates in c#.

Windows Forms and Controls: The Windows Forms Model, Creating
Windows Forms Windows Forms Properties and Events, Windows Form
Controls, Menus - Dlalogs ~ ToolTips.

1. | CourseCode S2-COAP2T .
2. | CourseTitle ' Introduction to ASP.NET& C#
| 3. | Course Type o 4 ~ Core course
4. | Pre-requisite
5. | Course Onthecompletion ofthis coursestudentwillbeable-
" | LearningOut ¢ To learn fundamentals of. net framework
comes(CLO) e To enrich knowledge about Windows Forms, Controls and
ASP.NET based applications.
e To gain proficiency in C# by building stand-alone applications in
the .NET framework using C#.
¢ To build data-driven applications using the .NET Framework,
C#, and ADO.NET '
* To acquire skills to create web-based applications and Reports
: using.net technologies
6. | CreditValue Theory4 : ’
7. | Total Marks Max.Marks:30+70 | Min.PassingMarks:33
PartB:ContentsoftheCourse
Introduction to ASP.NET& C#
TotalNo.ofLectures =60(3 hours/ lecture per week)
Unit Topics No. ofLectures
I |Introduction to NET Framework: Prograrnmmg Platform .NET] 12
Framework, .NET Architecture, CLR, the Just-in-Time Compiler, Garbage :
collection. .NET Framework class library. ’ '
C# - The Basics and Console Applications in C#: Introduction to C#.NET|
Development Environment, Visual development & event driven
Programming Methods and events. Data type, type conversion. Variables,
constants, operators, Decision making, Loops Class, Object, Methods.
Arrays, String manipulation.
II [Overview of OOPs: Encapsulation, inheritance, polymorphism, abstraction. 12




[ntroduction to ASP.NET: Overview of ASP.NET framework, Application
ASP.NET Life Cycle, page life cycle phases, Initialization, Instantiation of
the controls on the page, Restoration and maintenance of the state.
Understanding ASP.NET Controls, Applications Web servers, installation
of IIS. Web forms, Web form controls ,server controls, client controls, web
forms & HTML.

12

Programming in ASP. NET Adding controls to a web form Buttons, Text]
Box. Labels, Checkbox. Radio Buttons, List Box etc. States of ASP.NET:
View Stale, Control State, Session State, Application State. Creating 4
multiform web project, running a web Application, Event Handling
Application and Session Events, Page and Control Events. Validation|
controls: RequiredFieldvalidates, RangeValidator, Compar_eValidator,
RegularExpressionValidator, CustomValidator, ValidationSummary

12

.data grid; Binding standard web server controls. Dlsplay data on web form

Database connectivity in ASP.NET: Architecture of ADO.NET, Connected
and Disconnected Database. Create Connection using ADO.NET Object
Model, Connection Class, Command Class, Data Adapter Class, and
Dataset Class. Display data on data bound Controls and Data Grid. Database
Accessing on web applications: Data Binding concept with web, creating

using Data bound controls.

12

Part C:Learning Resources

SuggestedDigitalPlatforms,Weblinks .
1. https://docs.microsoft.com/en-us/dotnet/framework/get-

started/system-requirements
2. https~//www.c—sharpcorner.com/UploadFile/18585c/overview-of7

oops/
3. https://www.dotnettricks.com/learn/designpatterns/adapter- .

design-pattern-dotnet
4, h-ttp://www._mphindigranthacademv.org/

SuggestedReadings:
1. ASP NET Unleashed C# programmmg Wrox Publication.
2. C# Programming Black Book by Matt Talles.

publications
4. Mastering VB.NET by Evangelospetroutsos— BPB publications
- 5. Introduction to NET framework-Worx publication
6. Books published by M.P. Hindi Granth Academy, Bhopal

3. VB.NET Programming Black Book by stevenholzner —dreamtech :




~: Part: D-Assessment and Evaluation

Suggested Contlnuous Evaluatlon Methods:
Maximum Marks : 100 '
Continuous Comprehensive Evaluation (CCE) : 30 marks University Exam (UE) : 70marks

‘Internal Assessment : Class Test : | Total 30
Continuous Comprehensive | Assignment/Presentation -

Evaluation (CCE):30 )

External Assessment : Section(A) : Objective Questions | Total 70
University Exam Section: 70 | Section (B) : Short Questions

Time : 03.00 Hours Section (C) : Long Questions




PartA:Introduction

Program: Diploma | Class : UG | Year: I year| session:2022-2023
: Subject: ComputerApplication
1. | CourseCode S2-COAP2P : :
CourseTitle ' Introduction to ASP.NET & C# (Practical)
3. | Course Type ' Core course
4. | Pre-requisite 1 year certificate
5. | Course - | Onthecompletion ofthis coursestudentwillbeable-
LearningOut ¢ To learn fundamentals of. net framework
comes(CLO) e To enrich knowledge about Windows Forms, Controls and
ASP.NET based applications. :
¢ To gain proficiency in C# by building stand-alone applications in
‘the .NET framework using C#.
e To build data-driven applications using the .NET Framework,
C#, and ADO.NET
e To acquire skills to create web-based appllcatlons and reports
. ' - | using. NET technologies
6. | CreditValue Practical 2
7. | Total Marks =~ Max.Marks: 30+70 | Min.PassingMarks: 33

PartB:ContentsoftheC‘ourse
Introduction to ASP.NET & C# (Practical)

TotalNo.ofPractical —30 ( each of 2 hours duration (1 Practical perweek))

Practical will be conducted based on the theory Syllabus

‘IList of Practicals
1.

2.
3. Write a Program to combine two arrays without duplicate values in C# using

" using String.Join() method.

Write a Program, create a simple console apphcatlon in C# ,learning of consec1atmg basic
building blocks of a console application. :
Write a Programfor table lists the differences between Array and ArrayList in C#.

the Union () method.

Write a Program toremove duplicate values from an array in C# in order to get distinct
values.

Write a Program to count the total number of elements or some spec1ﬂc elements in the
array using an extension method Count() method.

Write a Program to get a comma-separated string from an array

Write a Program to sort a one- dimensional arr ay in two ways using Array.Sort() method
and LINQ query.

Write a Program to table lists , differentiate between Axray and ArrayList in C#.

\

Do Gas S




9. Write a Program to obtain two numbers from the user and display thembut reject any input
where both numbers are greater than 10 and ask for two new numbers

10. Write a console application toobtain fourint values from the user and display the product.

11. Write an application that receives the following information from a set of students: Student
Id: Student Name: Course Name: Date of Birth: The application should also display the
information of all the students once the data has been entered. Implement this using an Array
of Structures.

12. Write programs using conditional statements and loops: Generate Fibonacci series.

13. Write programs using conditional statements and loops: Generate various patterns (triangles,

. diamond and other patterns) with numbers.

14. Write programs using conditional statements and loops: Test for prime numbers.

15. Write a program using function overloading to swap two integer numbers and swap two float
numbers.

16. Write a program to declare a class “staff* having data of the memberssuch as name and post.
Accept this data 5for atheist for 5 staff members and displaythe names of “staff* who are
HOD.

17. Define a class, having “salary” ofmembersdisplaying variables such as Basic, DA, HRA.
Write a program using Constructor with default values for DA and HRA and calculate the
salary of employees.

18. Create a project that computes the total of fat, carbohydrate and protem Allow the user to
enter into the text boxes,the grams of fat, grams of carbohydrate and § grams of protein '
assumingthat each gram of fat is 9 calories and protein / carbohydrate is 4 calories. Display
the total calories of the food item in a label. Use other labels to display the accumulated sum
of calories and the count of items entered. The food form should have 3 text boxes for the
user to enter the grams of each category. Include labels next to each text box indicating what
the user has entered. -

19. Design the same webpages for BMS, BAF and UG students and apply the same background
color for all the pages using css.

_Part C:Learning Resources
SuggestedDigitalPlatforms,Weblinks

1. https://docs.microsoft.com/en-us/dotnet/framework/get-
started/system-requirements

2. hitps://www. c—sharncorner com/UploadFile/18585¢/overview-of
oops/

3. https://www. dotnettrlcks com/learn/designpatterns/adapter-
design-pattern-dotnet

4. https://www.dbit.ac.in/mca/svllabus/asp.net-lab.pdf

5

.. http://www.mphindigranthacademy.org/




SuggestedReadings:
1. ASP .NET Unleashed C# programming — Wrox Publication.
2. C# Programming Black Book by Matt Talles.
3. VB.NET Programming Black Book by stevenholzner —dreamtech

publications

4. Mastering VB.NET by Evangelospetroutsos- BPB publications
5. Introduction to .NET framework-Worx publication
6. Books published by M.P. Hindi Granth Academy, Bhopal

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Internal Assessment Marks External Assessment

Marks

Class Interaction /Quiz Viva Voce on Practical

Attendance Practical Record File

Assignments (Charts/ Model Table work / Experiments
Seminar / Rural Service/
Technology Dissemination/
Report of Excursion/ Lab Visits/
Survey / Industrial visit)

TOTAL 30

70




BA II Year: Generic Elective II

TR Part A Introduction . .
Program: Diploma Course Class: BA Year: II Session: 2022-23
Subject: English Literature (Theory)

1 | Course Code A2-ELIT2G

2 | Course Title Mass Media and Communication Skills (Paper 1, Theory)

3 | Course Type (Core Generic Elective
Course/Elective/Generic
Elective/Vocational/.....) ‘

4 | Pre-requisite (if any) This course can be opted as an elective by the students of

following subjects: ....ccecuneres / Open for all

5 | Course Learning outcomes | The course is based on the needs and merits required in mass

(CLO) media. The study of this paper will enable the students to:

- @ Develop practical and creative skills of mass

communication and media,

e Stimulate critical thinking,

e Identify avenues for a career in print and electronic
media,

e Keep themselves abreast to the outer world,

e Identify ways to give voice to the voiceless,

e Spread their art and culture among different sections
of society,

e Attain managerial efficiency; and

e Develop leadership qualities

6 | Credit Value
7 Total Malks Ma:\ Marks 30+70 [ Mln Pass Marks 33

Total Nov of Lectures— (m hours per week) 02
Total Lectures: 60 hours
Unit Topics No. of Lectures

I 1. Introduction to Mass Communication 15
1.1 Media and communication skills

1.2 Mass communication and globalization
1.3 Forms of mass communication

Keywords/Tags: Media, Types of media, Types of
communication, Communication cycle

1 2. Advertisement and Digital Media 15

2.1 Types of advertisements
2.2 Advertising ethics




2.3 How to create advertisements and storyboards

2.4 Principles of digital media marketing

Keywords/Tags: Development of idea, Commercial,
Promotion, Blurb, Types of advertising, Short film
111 3. Media Writing 15

3.1 Scriptwriting for TV and radio
3.2 Writing news reports and editorials
3.3 Editing for print and online media

Keywords/Tags: Bulletin, Journalism tactics,
Multimedia, News stories, Syntax of online writing, SEQ
based online media writing

v 4. Problems of Mass Media and Communication 15

4.1 Authoritative rule, Media rights under
pressure, Sponsored news

4.2 Copyrights, Piracy, Patents, Licensing issues

4.3 Barriers in Communication: Semantic, Cultural,
Psychological, Physical, Attitudinal, Organizational

Keywords/Tags: Corruption in media, Fact-checking,
Brainwashing, Financial crunch of media, Lack of
transparency

Text Books, Rcference Books Othcr resources

Suggested Readings:

1. Bel, B. et al. Media and Mediation. New Delhi: Sage, 2005.

2. ‘Bernet, John R, Mass Communication, an Introduction. New Jersey: Prantice Hall, 1989.

3. Stanley J. Baran and Davis, Mass Communication Theory: Foundations, Ferment and
Future. Boston: Wadsworth Cengage Learning, 2012.

4. Xatherine Miller, Communication theories: Perspectives, Processes and Contexts. New
York: McGraw Hill, 2004.

5. Michael Ruffner and Michael Burgoon, Interpersonal Communication. New York &
London: Holt, Rinehart and Winston1981.

6. Kevin Williams, Understanding Media Theory. London & New York; Bloomsbury, 2015.
7. V.S. Gupta, Communication and Development. New Delhi: Concept Publication, 2000.




Sugges

1

3.

2. _Mass Media https://en . wikipedia.org/wiki/Mass_media

4. Types of Digital Advertising https://idgadvertising.com/types-of-digital-advertising/

tive digital platform web links

Theories used in mass communication hitps://www.masscommunicationtalk.com/different-

theories-used-mass-communication.html

Digital Advertising hitps:/rockcontent.com/blog/what-is-digital-advertising/

5. Media Writing https://www.sisu.edu/ajeep/docs/MediaWriting.pdf
6. Types of Media Writing https://blog.copify.com/post/different-types-of-media-writing
Suggested equivalent online courses:

1. https://www.coursera org/learn/communication-strategies-virtual-age Communication
Strategies for Virtual Age, by Ivan Wanis Ruiz, University of Toronto

2. https:/iwww.coursera.org/learn/media?index=prod_all launched products_term_optimization by
Lauren Fiori

3. hitps://alison.com/course/diploma-in-communication-skills-revised by NPTEL

Suggest
Maximum Marks :-100
Continuous Comprehensive Evaluation (CCE) : 25marks University Exam (UE) 75 marks

internal Assessment : There shall be 4 class tests of 10 10+10+10 =30
Continuous'Comprehensive marks each, out of which the 3 bést

Evaluation {CCE):30 scores are to be taken into account.

External Assessment : Section(A) :” 03x02=06
University Exam Section: 70 - e

Time : 03.00 Hours Section (B):.  Short Questions

- , 04 x09 =36
Section {C) : Long Questions 02 x14=28

Total 70
o PoryTTrETYY 5}-&3"“9?“ T
s




Format for Syllabus of Practical Paper

' L . Part A Introduction =~ s
Program: Diploma Course | Class: BA Year: 11 Session: 2022-23
Subject: English Literature (Practical)
1 Course Code A2-ELIT2R
2 | Course Title Experiments with Mass Media and Communication
Skills (Paper 2, Practical)
3 | Course Type (Core Generic Elective
Course/Elective/Generic
Elective/Vocational/.....) :
4 | Pre-requisite (if any) This course can be opted as an elective by the students
of following subjects: .......cevun. / Open for all
5 | Course Learning outcomes The course is based on the needs and merits required in
(CLO) mass media. The study of this paper will enable the students
to:
® Learn the skills required in creating advertisements
and visualizations for advertising agencies of both
the public and private sector,
® Develop the aptitude of vigilance towards language
as well as current events in order to work for news
agencies,
® Understand the technicalities of social media
presence,
e Spread their art and culture among different sections
of society,
Attain managerial efficiency, and
Develop leadership qualities.
6 | Credit Value 2
7 Total Marks v M Marks: 30+70 Min. Pass Marks:33
Total No of Lectures-Practlcal (m hours per weel\) 01
Total Lectures: 30 hours
Unit Topics No. of Lectures
I 1. Experiments with Media Writing 15
1.1 Creating an advertisement/visualization
1.2 Seript writing for TV and radio
1.3 Writing news reports /film reviews/TV program
reviews
1.4 Creating social media presence for an

['ﬁ'. 2~




institution

Keywords/Tags: Graphic design, Target ad, Simulast,
Communiqué, Citizen journalism, Social media marketing

II - | 2. Experiments with Mass Communication 15

2.1 Creating news and information about current
affairs, celebrity culture, employment, government
policies etc.

2.2 Creating editorials and think pieces

2.3 Drafting official letters: To editors, officers,
organizations

Keywords/Tags: Letter format, Enclosures, Different
drafting formats, Parts of a letter: Introduction, Body and
Conclusion, Attractive headlines

l
TR Part'C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:
1. Bel, B. et al. Media and Mediation. New Delhi: Sage, 2005.
2. Bemet, John R, Mass Communication, an Introduction. New J ersey: Prantice Hall, 1989,
3. Stanley J. Baran and Davis, Mass Communication Theory: Foundations, Ferment and
Future. Boston: Wadsworth Cengage Learning, 2012.
4. Katherine Miller, Communication theories: Perspectives, Processes and Contexts. New
York: McGraw Hill, 2004.

5. Michael Ruffner and Michael Burgoon, Interpersonal Comntunication. New York & London:
Holt, Rinehart and Winston1981.

6. Kevin Williams, Understanding Media Theory. London & New York: Bloomsbury, 2015.
1. V.S. Gupta, Communication and Development. New Delhi: Concept Publication, 2000.

Suggestive digital platform web links

1. Creating Advertisement hitps.//www.masterclass.com/articles/how-to- create-an-unforgettable-
advertisement

2. Script writing for TV/Radio https://carta fiu.edu/gsc-

and-techmgues-fm—radxo/
3. News Writing Fundamentals h

s:/fwritingeenter. gmu.edu/euides/mews-writine-fundamentals

Suggested equivalent online courses:

s-virtual-age Communication

1. https://www.coursera.org/learn/communication-strategie




Y

N

Strategies for Virtual Age, by Ivan Wanis Ruiz, University of Toronto

2. hitps:/iwww.coursera.org/learn/media?index=prod_all_launched products_term_optimization by

Lauren Fiori

3. htips:/falison.com/course/diploma-in-communication-skills-revised by NPTEL

Suggested Academic Activities for Experiments:

1. Testing the learners’ pronunciation abilities through reading out any authentic text.

2. To test the learners” knowledge about the meaning, synonyms, antonyms of difficult words
used in any standard text and their usage in new sentences.

3. To test the learners” knowledge about the different possible forms of root words from any
standard text/daily newspapers and their usage in new sentences.

4. Tdentifying different tenses and prepositions used in any authentic text/daily newspaper and
recreating sentences from them.

5. Identifying types of sentences used in any standard text and reusing them to form new
sentences.

6. To conduct quiz activities for the learners based on different, parts of speech (noun, pronoun,
‘verb, adverb, adjective, preposition, conjurictions, exclamation).

7. Identifying connectors (for example:but, moreover, furthermore, hence, therefore, so, in the
light of the above etc) from any standard text and reusing them in situational English.

8. Identifying literary devices and figures of speech from any authentic text/daily
newspapers/magazines.

9. Identifying verbal phrases, idioms, and proverbs found in any authentic text/daily
newspapers/magazines and using them in real-life/situational English. (Lexical Approach).

0L Voice and language modulation activities.

Enactment through body language and expression.
Testing the fluency of the learners through real-life/situational (informal) English.

Recreating sentences from Formal into Informal English.

[®.2- 21

Y 6 S Gondam




14

Learners should be asked to continuously practice language skills (LRW) based on resources

available in the classroom.

For example: Speech available on the mobile internet platforms like YouTube, EDX etc can be used
for listening skill; using newspapers and standard textbooks for reading and writing skills; based on
these three activities (LRW), learners should be inspired to practice the speaking skill.

* Part D-Assessment: and Evaluation ./

Suggested Contmuous Evaluatmn Methods:

Experiments prescribed in the
syllabus-or Any Three Suggested
Academic Activities

(based on the practical file containing
three Experiments prescrlbed in the
syllabus or five Suggested Academiic

Internal Assessment Marks External Assessment Marks
Class Interaction /Quiz/Any Two | 10 Each student will prepare a practical 10
Experiments prescribed in the file containing (handwritin
syllabus or Any Two Suggested ¢ and shape
Academic Activities - . . of
) three experiments prescribed in the .
presentation
syllabus to be
OR evaluated by
five suggested academic activities for the external
experiments assigned by the concerned examiner)
classroom teacher one month before the
Viva Voce.
Attendance 05 The above practical file containing 50
three experiments prescribed in the
syllabus OR five suggested academic
experiment activities made by the
students will be evaluated by the
external examiner assessing the
students’ creative knowledge of the
following (if applicable):
® Control over linguistic and
stylistic competence.
© Analysing, interpreting,
arguing; and creative capacity.
© Various elements of mass media
and mass communication.
Assignments/Any Three 15 Viva Voce 10

S s'?’é;Z’Ndfﬁ




Activities for Experiments as mentioned
above)

TOTAL

30

70

Any reniarks/ suggestions:

= vy
2.2~ -2
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2 Syllabus of Theory Paper
b . Part A Introduction l
Program: Diploma Class:BHSc¢/BSc (Home Year: Second Session: 2022-2023 "‘
1
i

_ Subject: Home Science
1 Course Code H2-HSCA1G

i

|

1

Course Title Food Product Development 1‘

3 Course Type (Core !
Course/Elective/Generic Generic Elective l
Llective/Vocational/.....) %

- Pre-requisite (if any) Open for all = o
5 Course Learning outcomes This subject gives an idea of new higl{ |
(CLO) }

nutritive value product development, its methods by |
local available foods and marketing. This subject also
helps to combat malnutrition.

Student will be able to:- |

1. Transform a product from its original state to a morc

valuable state.
% | 2. Know to enhance nutritive value by local food |
products.

3. Can prepare value added new food products and

commercialize it ;

Credit Value 4 :
g Total Marks Max. Marks: 30+70 Min. Passing Marks:33 11

B Do




Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 45 hours

Unit

1

Unit

Topics

Histovical background and Modes of Nutritive Value Enhancement-
1.Historical background : '
1.1 A brief back ground of traditional foods of different Indian culture
1.2.Value added food-Definition, aims,, importance
1.3 Need of value addition- combat malnutrition, life style discases,
deficiency diseases ,other factors
1.4 Nutrient loss during processing,
1.5 Saving agricultural produce
2 Modes Of Nutritive Value addition-
2.1.Modes of value addition- Germination,fermentation,supplementation,

2 2.0ther modes — fortification, enrichment, nutraceuticals,Antioxidants ,

: functional foods

Keywords/Tags: value addition, malnutrition, antioxidants, Germination, fermentation

4 _

Unit
%)

New product development

1.New product innovation — initial ideas, test kitchen,
I.1Survey of market —local agricultural produce ,excess and lack of foods in
market, use of popular food
1.2 Marketing aspects of new product
1.3 Product shelf life

1.4. Standardization of new product
2. Sensory Evaluation of Foods -
2.1 Colour, Olfaction, Taste, Texture
22 Factor affecting food acceptance- Sensory, Psychological, Physiological,
Economical, Cultural, Role of media
3.Sensory testing of foods: difference between sensory and organoleptic testing:
.1 Difference Test
Ranking Test
3. Sensitivity Test
4, Acceptance And Preference Test
.5. Scoring test

o

L) LW W W W

4. Product Specification and scaling

| 5.Consumer testing-Group discussion,Street Interview,Home Trials

(Keywm’ds/Tags: Organoleptic ,Scoring test

|

e

-

|
|

|
|



1.Type of Value Added Products-

1.1 RUTF-Ready To Use Therapeutic Foods

1.2. Value Added Food product for sports in intensive activities and
endurance activity

1.3.Energy rich food products

1 .4.Protein rich food products

1.5.Iron rich food products

1.6.Calcium rich food product

1.7 Micro nutrients rich food products

2.Materials for value addition-

2.1.Seeds- Pumpkin seeds, Sunflower seeds, musk melon seeds, groundnut,
coconut, Roasted Chana, chia seeds ,nuts ,sesame seeds,fox nut

2 2 Flours- wheat flour, soya flour, besan , Bajra flour, Jowar flour, maizc
flour , rajgeer flour, singhara flour

2.3.Other —Ragi, quinoa,foxtail millet, drumstic leaf powder,

2.4.Vegetables and fruits-carrot, salad leaves, beetroot,
Spinach ,banana, apple, custard apple , guava,watermelon,chiku

Unit | Value Added Products , T =

Keywords/Tags: RUTF- endurance

4 Food Quality Control
1.Regulations of Food Quality Control -

i 1.1 Prevention of Food Adulteration Act

1.2 Fruit Product Order (F.P.O.)

1.3 AGMARK

1.4 Essential Commodity Act

1.5 Consumer Protection Act

1.6 Bureau of Indian standards

1. 7 ESSAI

1.8 Food additives, preservatives, colouring agents, antioxidants,
emulsifying agents, cleaning agents, and stabilizing agents.

Kcywords/Tags:FSSAI _Food additives , AGMARK




i Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings: :
| Rao Eram s “Food quality evaluation “,Variety book publishers and Distributers, New
' Delhi(2012) ;
2 Shrilaxmi B. “Dietetics “,New Age International Publishers,New Delhi(2011)
3. Robert E.C. “Handbook of Neutraceuticals and Functional Foods”CRC press London (2000)
4. Webb G.P “Dietary supplements and functional foods” Willey Blackwell(2011)
5. -1 Goldburg ,”Functional foods designer foods pharma foods Neutraceuticles” , e-book
6.Sri Lakshmi B., “Food Science’”” New Age International Publishers (P) Limited
I.ondon ,New Delhi -
7.Gorden E., “Entrepreneurship Development” Himalaya publishing house, Mumbai
8.Kaliya M.,” Food Preservation and Pocessing”Kalyani Publishers
9 Shakuntala E. Manay,”Foods, Facts and Principles” New Age International (P) Limited
Publishers
' 10.Mahendru S.N.,“Food Additives”
\ Suggestive digital platforms web links
I5 https://www.slideshare.net/nqcong88/953eb444-d27047708a573805

Suggested equivalent online courses:




[ : Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks: 100

Continuous Comprehensive Evaluation(CCE):30 marks University Exam(UE)70marks

I InternalAssessment : Class Test Total 30
Continuous Comprehensive Assignment/Presentation

Evaluation(CCE):30

External Assessment : Section(A) : Objective Type
University Exam Section: 70 Questions Total 70
Time :03.00Hours Section (B) :Short Questions

Section (C) : LongQuestions

Anyremarks/suggestions:




Syllabus of Practical Paper

Part A Introduction » : B e
Program: Diploma | Class :BHSc/BSc (Home Year: Second | Session: 2022-2023
Science )
Subject: Home Science
I | Course Code H2-HSCAIR =
~ 2 | Course Title Value Added Food Product Dgériff[’;—h{c}t‘"wr‘ =
3 Course Type (Core
Course/Elective/Generic Generic Elective
| Elective/Vocational/.....)
!
,__—————‘ e e e St e e e e
4 | Pre-requisite (if any) Open for all
5 | Course Learning outcomes This subject gives an idea of new high nutritive value
1 (CLO) : product development by local available foods , and
‘ marketing.
The student will be able to - 1
‘ -1, Transform a product from its original stalc to a more
valuable state.
2. Know to enhance nutritive value by local food
, products.
3. Can prepare value added new food products and
‘ commercialize it.
| |
6 | Credit Value 7 : 4
7 | Total Marks Max. Marks: 30+70 Min, Passing Marks:33 j
i s gt e




Part B- Content of the Course

Total No. of Lectures-Tutorials-Practical (in hours per week):
L-T-P: 15 x4 =60Hours

Uni Topics No of

t Hours
-
I Malke chivda with mixing different seeds and standardize it. 12
2 Make nutritious laddu by mixing different flours and standardize 12 ‘»
through sensory evaluation.
|
3 Make Sattu with the help of dry germinated powder of different iz =
seeds and standardize it.
| |
1 e

4 ’ Make paratha with drumstick leaves ,carrot, spinach,beetroot and 12

| standardize if. \
| |
|
L S 12 ‘

1 =

| ~ .

| Develop new food product and make sensory evaluation.
li

|

i

Keywords/Tags: sensory evaluation, standardize




Part C-Learning Resources

Text Books, Reference Books, Other resources

(OS]

4.
55

Suggested Readings:
I

Rao Erams,Food Quality Evaluation,Variety Book Publishers and Distributers, New

Delhi(2012)
Shrilaxmi B. Dictetics ,New Age International Publishers,New Delhi(201 1)

Robert E.C. Handbook of Neutraceuticals And Functional Foods,CRC Press London
(2006) '
Webb G.P ,Dietary Supplements And Functional Foods, willey Blackwell(2011).

1 Goldburg ,Functional Foods Designer Foods Pharma Foods ,Neutraceuticles , E-Book

Suggestive digital platforms web links
2 htlps://www.slidcshare.nct/nqc0ng88/953cb444—d27047708a573805

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Internal Assessment Marks External Assessment Marks
Class Interaction /Quiz Vivp Yoce on Practical
Attendance ‘ Practical Record File
Assignments (Charts/ Model Table work /
Seminar / Rural Service/ Experiments

Technology Dissemination/
Report of Excursion/ Lab
Visits/ Survey / Industrial
visit)

TOTAL 30 70

Any remarks/ suggestions:
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