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SCHOOL OF MANAGEMENT STUDIES
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Outcome Based Curriculum for Undergraduate Degree Courses in Management
Department Of Management

(1) Yision: To be an instifute of scademic excellence with total commitment to
quality education in Commerce, management and related ficlds, with a holistic concern for better
life, environment and society.

(2) Mission:

* Empowering students with all the knowledge and guidance that they need to become
worthy managoment professionals,

*  Leamning through Doing.

* Imparting value framework that is global vet national.

* Providing for holistic and value based development of students which ultimately
enhances their emplovability.
Developing social consciousness among students.
To carve a niche for ourselves in the specialized field of commerce and management.
Provide 4 nurturing and motivating environment to exploit the full potential of
the students.

» Grooming youth to become u truly global personality well equipped o deal with the
modern world and its challenges.

* Enable holistic development of personality with a humane and global outlook.

(3) Program Educational Objectives (PEOs):

* PEOL: Academic excellence: Our primary objective is to enable every student to cope up
with the latest developments in contemporary, national and global level through effective
transaction of the curmicular and co-curricular aspects,

* PEO2: Professional Excellence: to motivates molds and prepares the students for positions
of leadership in business organizations at the local, national and international levels. The
capacity building of our graduates to assume productive roles are emphasized during their
stay in the college and to inculeate the habit of lifelong learning, The ultimate objective is to
produce commerce praduates who possess the skills, problem solving tools and
professionalism essential for being successful.

*» PEO3¥: Total commitment: to focused on the all-round development of the students’
persanality through proper education and exposure to the vast treasure of knowledge; sports
facilities und by providing platforms for their socialization.

* PEO4: Holistic Development: to provides exposure 1o learners in the latest trends in relevant
branches of knowledge, competence and creativity to face global challenges. To achieve




innovations in teaching-learning, research and extension activities to realize national goals,
including the adoption and promotion of knowledge output for human development.

PEOS: Socially responsible Citizen: to inculcates o sense of civic responsibility, social

commitment, and moral accountability among the students through social activities to with
exposure to human rights, value system, culture, heritage, scientific temper and environment.

PEO6: Value-based Development: To impart quality and need based education our objective
is to sensitize the students to their changing roles in society through awareness raising
activities.

(4) Programme Outcomes (PO's):

PO 01: Disciplinary Knowledge

The curniculum planning of BBA Programme envisages the students demonstrating
fundamental knowledge of the arcas related to finance management, accounting,
international business, corporate and business laws, economics, marketing etc. The students
will be made capable of cvaluating diverse perspectives provided by the prism of these
arcas and a comprehensive picture of business situations, using modem ways and means of
dealing with issues arising in the dynamic business world,

PO 02 Communication Skills

The teaching leamning pedagogies used in the programme will make the students capable
enough to deliver and communicate information pertaining to business effectively.

POO3: Problem Solving

The BBA Involves acquainting the students with problem solving techniques by providing
them with real life situations through case-studies. The students shall be able to develop
better sense of problem solving after going through the courses,

PON4: Analytical Reasoning

The courses offer opportunity for students to develop analytical reasoning through their
active participation and involvement in teaching-leaming process as envisioned in the
student centric approach.

POOS: Cooperation/Team Work

The curriculum also inculeates in the young minds the qualities of teamwork, cooperation
and sohdanty which can be seen as a vision of the current business world. They shall be
able to gain insight into the need to balance the aspects of collaboration and competition for
healthier delivery to society whose hallmark currently is fierce competition. The courses
included in the programme teach the students to cultivate such characteristics keeping the
larger societal welfure and sustenance in mind.

PODG: Research-related skills

The courses make them understand the need of the current business world and make them
capable to view different aspects and dimensions from global perspective. The courses are
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designed in such a way that the learners are encouraged to seek deeper understanding of
issues and develop research abilities.

POOT: Moral and ethical awareness

The courses also involve training the students 1o check unethical behavior, falsification and
manipulation of information in order to avoid debacles which can be seen rising
persistently over the period of time.

POOS: Lifelong Learning

The courses are formulated to develop a sense of attitude towards life-long leaming as the
world of business is constantly in a state of flux. The course content shall help students
build on sustaining themselves and being relevant in all imes through having such an
attitude.

POO9: Leadership readiness/qualities

The programme shall be able to inculcate management skills like teamwork, cooperation,
motivation and leadership etc. that help build the character of a future employee and
facilitate him/her in inspiring others in an organization. The courses would be able to make
the students capable of handling present complexities and future challenges.

POL0: Information/Digital Literacy

The courses i this programme help the students acquire knowledge of computers and
become digitally literate by leaming basics of computers and computerized sccounting,
thus becoming self-reliant,

(5) Program Specific Outcomes (PSOs)

P50 0]: Programme aims o equip students with the knowledge, skills and attitude to
meet the challenges of the modem-day business organizations.

PSO 02: The cumiculum of BBA degree provides a carefully selected subject
combination of Accounting, Economics, Finance, Management, Management, Marketing
and Law etc.
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{06) Progrumme PO’s and PSO°s Mapping
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(07} Year wise PO's and PSO's Mapping
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(0%) W To fulfill the need of development of all the POs/ GAs, as per above

Total Hours*= %60

Structure of Undergraduate BBA program:

Course Category Hours of the BBA Curriculum

Humanities and Social Sciences including commerce &
Management courses

Basic commerce & Management courses

Professional core courses

0

400

40
workshop, computer et

140
Professional Elective courses relevant 1o chosen specialization 240
‘hranch

5N

L

L

3 commerce & Management courses meluding
4.

8.

b,

Open subjects — Electives from other technical and /or 0
emergng *subjects

7. Project work, seminar and internship in industry or clsewhere | 48

8. Specific core subject




SCHOOL OF MANAGEMENT STUDIES

SRISATYA SAL UNIVERSITY OF TECHNOLOGY AND MEDICAL SCIENCES
Outeome based Curviculum for
Post-graduate Degree Courses fn Management
Department of Master of Business Administration

(1) N dsion:

To accomplish excellence in management education and crafi o flora and fauna for the holistic
growth of afl stakeholders,

(2) Mission:

To provide surroundings of effective learning and innovation for translorming students into
dynamie, responsible and prolific professionals in managerial fields, who are capable of sdapting

fo the shifting needs of the industry and soctety

(3) Program Fducational Preambles (PEGs):

PEO 1: To develop managerial skills in the students to fulfill contemporury needs of the
industry as well as socicty to contribute in natich's growth

PEO 2: To develop analytical skills in the students for the sake ol sustainable
development of academic research and innossion

(4 Programme Outcomes (POs):

PO Business Environment and Domain  Kpow ledge (BEDK): Graduates sre able 1o
improve their awareness sand knowledge about functioning of local and global business
environment and society. This helps in recognizing the funchioming of businesses, identifying
potential  business opportunities, evolvement of business  enterprises  and exploring the
entreprencunal opporiunilies.

PO-02: Critical thinking, Business Analysis, Problem Solving and Innovative Solutions
(CBPI). Gradustes are expected to develop skills on analyzing the business data, application of
relevant analysis, and problem solving in other functional arens such as marketing, business
strategy and human resources.

PO-03: Global Exposure and Cross-Cultural Understanding (GECCU): Graduates are able 1o
demonsirate o global outlook with the ubility to identify aspects of the global business and Cross

Culrural Understanding.

F
1
Y
[
L]
i

o,
i 3 B;Ej Vﬂ . i




PO-04: Social Responsiveness and Ethics (SRE) Gradustes are expected 1o identify the
contemporary social problems, exploring the opportunities for social entreprencurship, designing
business solutions and demonsirate ethical standards in organizational decision making,
Demonstrate awareness of ethical issues and can distinguish ethical and unethical behaviors,

PO-03: Effective Communication (EC): Graduates are expected 1o develop effective oml and
written  communication  especially in business applications, with the use of appropriate

technology (business presentations, digital communication. social net work platforms and so on),

POOG: Leadership and Teamwork (LT): Gradustes are expected 1o collsborate and lead teams
scross orgarizationnl boundaries and demonstrute leadership qualities, maximize the usage of
diverse skills of team members in the related context.

(5) Program Specific Outcomes (PSOs)

PSO-1: Modern Tool Usage (MTU): Gradustes are expocted 1o crente, select, ond apply
appropriate techniques, resources, and modern management and 1T tools neluding prediction

and modeling to complex management activities with an understanding of the limitations.

PSO- 2: Specific Operational Domain (SOD): Gradustes are expected 1o hands on current
praciices of Marketing Management, Human Resouree Management, Production Management,
Financial Management & contemporary and specific need of the marker
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(07} Semester wise PO's and SPO"s Mapping
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(0%) Structure of Programme: To fulfill the need of development of 4l the POS GAx, as per above
manping. the following semester wise programme structine e as nder

Total Credits*= 107

Structure of Postgraduate Management program:

ik - = — —

S | Credits of the MBA

Course Category Cuarriculum
| ] Huiemanitios and Social .‘ir.-wm:::-_-_ = ]
I | Basic Management 12
' Management Sciences including Marketing. HRM, |
| FianceProduction TTM e = =
4 | Professional Core Subjects 16
| Mroefiaunal Sibjeiis Buhjects rebevmiil fo chesen .
:nrh'n.nrlu aticrn Bt putia b £ 24
Open Subjects: Electives from other techmcal wd W CISTRIME o
L _h' sibjects : —— i
v Project work. serminar and migrmship i indystey oe elsest here 12
Pandntory Cowrses '
|Environmental Serences, Induction Progrom, Dndian ©sististion Fusence of .
L] I
[ Troilam B mov ledpe Traditen] Non-credit
| = _—
[Tatal . . - = 147 |
*Definition of Credir:
== ;- — A -
| Hr Lecturc (L)per week | Credit !
| He Tutorial _1_H_E..-r_m:q:k : L redin . '
I Hr Practical () per week 15 Credit 1
2 Huvuars Practical(Lab) week : | | Credit B ]




(09} scheme of Exanimation (MBA) Academic Year 201920
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I Semester
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I SEMESTER
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I SEMESTER ELECTIVES
MARKETING | Advertising management Marketing research
MANAGEMENT Marketing of services Marketing of non-profit
] organization
HUMAN RESOURCE HR planning and Manpower development for
MANAGEMENT | dovelopment | technological change
Humin resource Legal framework governing
) development | human relations
FINANCE MANAGEMENT | Security analysis and N Micro finance &
portiolio mansgement development
. Financial market & services | Corporate linance
HOSPITAL MANAGEMENT | Legal & ethical issucs for | Hospital support services
hospital _ | r
Health education & | Medical waste management
communication |
INTERNATIONAL Internationnl logistic Internationnl business laws
BUSINESS | management _,
Export & import Global business ethics &
MANAGEMENT management | _corporate govemance
M MANAGEMENT Matabase management Soltware projeci
system management
Technology innovation & E-governance and framework
|y _ - change S : of ICT
BANKING & INSURANCE |  Indion banking & Fnancial | International banking & forex
MANAGEMENT syslem management
Monetary & treasury i Corporate banking
Inandgement . .
PRODUCTION Matenials management Innovation und R&D
MANAGEMENT management
Service operations . Technology management
management
HOTEL MANAGEMENT Food production Food & beverape service
e | mangement and cotrol
Communication for Marketing for hospitality &
professionals tourisim
DISASTER Natural and Anthropogenic [saster Law and Protection
MANAGEMENT | Disasters Management
Disaster Preparednessand | Disaster mitigation
| Decision Making

' NOTE** Select any two groups and any two subjects from o air:'g,:I:.T wronip, hence forth only four

| subjects can be selected.
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IV" SEMESTER ELECTIVES

MARKETING MANAGEMENT | Sales and distribution | Rural marketing
management
International marketing Retail marketing
HUMAN RESOURCE Management  of  indusirial | Labor legislations
MANAGEMEN] | relabons 1
Truiming & developmen | Counseling akills for managers
FIN ANCE MANAGEMENT Internatwmal firafice | Detivativos & risk management
| Mmanugement - .
Income tax management Advance financial services
HOSPITAL MANAGEMENT | Hospital waste management Health insurance
Healthcure economics - Clinical, diagnostic & therapeutic
nindl i
INTERNATIONAL BUSINESS | International trade OpEration. Trading blocks & forcign trade
MANAGEMENT irame work

MNC's: financial management

Forex management and currency
derivatives

IT MANAGEMENT Network  apphoation  and | Knowledge manogement
management
Data centre managemeni E-  customer  relationship
| management )
BANKING & INSURANCE Insurance managewn Hanking financial  servives
MANAGEMENT | mARagEment
Bank management | Legal  ssues:  banking &
InAurInCe
PRODUCTION Producnion planning and control | World class manufacturing
MANAGEMENT Purchasing  and  mmterials | Product design Facilities design
management and managemeny
HOTEL MANAGEMENT Kitchen operation managemeni Fomsl science, nuintion  and
| Dietetics management
Hospitality: laws & regulations | Facilities design and
managenent
DISASTER Natural and Manmade Disaster | Preventive Laws  in Disaster
MANAGEMENT M
Reconstruction i | Agencies i Disaster
Rehabilitution Munagemen

| NOTE** Sclect mmy two groups and any two subjects from a group, the groups should be chosen at 37
_semester. Hence forth only four subjects can be selected.
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